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Radio Listenership Survey
Bamenda, North West Cameroon

The following report was conducted through a partnership between Foundation Radio
(FR), and the Youth Outreach Program in Bamenda, Cameroon and two graduate
students Audrey Bottjen (audrey.bottjen@gmail.com) and Nicholas Wexler
(ncwexler@gmail.com) from the International Development Summer Internship Project
at Johns Hopkins University School of Advanced International Studies (SAIS),
Washington, D.C. Foundation Radio was established in 2007 as an entity of The
Fomunyoh Foundation (www.tffcam.org) with a mission to share information and
knowledge on issues that improve the well-being of Cameroonians. For five years,
summer Interns from SAIS have played a key role in building the capacity of FR staff
and representatives of other media and civil society organization. The Bamenda Radio
Listenership Survey is the first scientific study of this kind carried out in the Northwest
region of Cameroon.

Young people from the Youth Outreach Program received training on design and
implementation of an evaluation tool that analyzes the listening habits of citizens in
Bamenda, Cameroon. The training and survey was conducted over a five-day period and
covered strategic regions in Bamenda and its surrounding areas. Three hundred citizens
were randomly selected to participate in the survey which yielded general information on
areas covering the demographics (age and gender); listening preferences (language
preferred, program preferences, preferred radio stations ete.) and consumer habits
(advertising habit and advertising motivations).

The research provided an opportunity for young people to be actively engaged in their
communities; it also identified the needs and interests of radio listeners in rural areas of
Cameroon, which could pertain to Africans living in rural areas across the continent. This
survey also reaffirms the usefulness of scientific methodologies and tools for program
planning at the grass roots level with regards to Media and other democracy support
initiatives. The results taken from this survey will assist FR in accomplishing our
objectives to facilitate citizens’ access to information and promote a well-informed
citizenship

Dr. Christopher Fomunyoh
President

Foundation Radio

P.O. Box 5143 Nkwen

Bamenda, Republic of Cameroon
(+237) 775365 77
radio.foundation@yahoo.com;

astateson(@yahoo.co.uk

www.tffcam.org










The 2008 Bamenda Radio Listenership Survey was eamed out in coIlaboratlon between Foundation Radio and
the Youth Outreach Programme and organized by Audrey Bottjen and Nicholas Wexler, MA Candidates of the
Johns Hopkms School of Advanced lntemat:onal Studles

Between Jun_e '307Jul_y 1,21 youths from the Youth Outreaeh Programme, aged between 12 and 29, were given
training to design, ereate and implement a city-wide survey. Over the following three days, from July 2-4,

these youths carried out the survey in nelghborhoods and quarters around Bamenda, and surrounding villages.
The surveyors worked in ten teams of two (and in one case, three), with one surveyor acting as the interviewer,
and the other as the recorder. Each team was given a 40-page notebook in which to record the answers, with
cach interview expected to take the front and back of one page. Each interview was expected to take not more
than 10 minutes, with an estimated 20 minutes between interviews. Therefore, it was expected that each team
could conduct 10 interviews in the space of about five hours. Having ten teams, conducting ten interviews a
day, for three days should then yield 300 surveys. In fact, we received 309, allowing us to winnow out some of
the mtervnewa whleh were Judged to be mcomplete or contammated bringing the ﬁnal number to exactly 300.

Each team was responsnble for a distinct geographic area, representmg the different demographic, ethnic and
$0C10-€CONOMIC groups present in Bamenda and its surroundmg arcas. These areas were:

o “Up-station *Mendankwe . *Nkwen

*Sonac Street <Commercial Avenue  *Food Market
* oBali Park ~ sNtarinkon : «0ld town
- *Nghomgam ~  «Bambili i e ;

After the survey was implemented, and the data was tabulated, a focus group was held with a number of the
surveyors to go over the initial findings for purposes of interpretation and context, as well as an evaluation of
the overall efficacy of the survey as an instrument.

Takmg mto account the observamons of the focus group and an analys:s of the data, several general though by
no means exhaustive, observatlons can be made from the survey results:

e Inregards to programme content, respondents indicated a strong desire for news, both loeal and inter-
national. Indeed, news far outranked other types of programmes preferred. Furthermore, respondents
overwhelmmgly md:cated “news” as the reason for why a station was their favorite :

e Regarding types of music preferred, respondents most common ly expressed pret‘erences for gospel
‘music and various styles of Cameroonian music

e After three months on air, Foundation Radio is listened to regularly by a small percentage (6%) of all
respondents, however the station’s existence is widely known
Currently, Foundation Radio’s listenership appears to skew to an under 35 age demographic
Regular Foundatlon Radm listeners appear to be significantly more likely than the general pool of
respondents to have buught a product they heard advertised on the radio

Following are the full results and analyses s_t'e_mmihg from the survey responses. This information is intended
to help shape Foundation Radio’s pursuit of its mission; through programming, marketing, and outreach. Fur-
thermore, it is hoped that this survey, taken only three months after the station has begun broadcasting, can also
serve as a benchmark for future surveys and evaluations, so that Foundatmn Radio may be able to eoncretely
evaluate its efforts and its lmpact on the community. :
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114 total responses

%

Ages of Respondents

55+
5%




The majority of respondents surveyed were r
men (60%) Women accounted for the re-
maining 40%

Gender of Respondents (FR Listeners)

114 total responses

In the pool of respondents who were 35 or
older, the percentage of male respondems -

rose to 70%. Females accounted for the re-
maining 30%. This suggests that the 35+

group was even more heavily weighted to-
wards males than the both the general pool i
of respondents and the group of regular
Foundation Radio hsteners

Gender of Respondents

300 total responses |

Men accounted for 68% of regular Founda-
tion Radio listeners and women 32%. Be-
cause the general pool of respondents is
weighted towards males, these results do
not necessarily mean that 68% of Founda-
tion Radio’s listeners are male. However,
when compared to the gender breakdown
of the entire pool, they do suggest that men -
“make up a higher percentage of Foundatlon
Radio listeners.

Gender of Respondents (35+)

63 total responses



Respondents overwhelmingly chose English as a
language preferred for the radio (68%). French
followed with 19% and then Pidgen with 13%.
Most respondents choosing French also chose
English, showing that they preferred bilingual
programming.

Language Preferred (FR Listeners)

153 total responses

In the 35 and older group of respondents, English
was preferred by 65% of listeners. In contrast to -
the general pool preferred to listen to the radio in
Pidgen (19%) than in French (17%).

Language Preferred

Pidgen
13%

387 total responses.

Foundation Radio had a very similar breakdown

to the general pool of respondents. French re-

mained a preference for 19% of respondents. Pid-
gen was preferred by 16% while English was pre-
ferred by 65%. This indicates that, compared to

the general pool, a shghtly greater percentage of
Foundatmn Radio listeners preferred Pidgen at the
expense of English.

Language Preferred (35+)

81 total responses

Time of Day Listened

1567 total responses

This graph details the time of day respondents
listen to the radio. Respondents were give three
choices (Morning, Afternoon, and Evening) and
were allowed to select more than one answer. For
all three groups, these results indicate that morn-
ing and evening are “prime time” for radio listen-
ing. In all three pools, Morning and -Evenmg each
account for between 37% and 39% of the pie
while Afternoon accounts for the remammg 24%
to 25%.
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Favourite Music (FR Listeners)
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382 total responses |
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| Amongst Foundation Radio listeners, -

B! “Gospel” music was the most preferred

L with 40 responses. Following “Gospel”, -

| a5l were “Slow Jams” (25), “Makossa” (23),

(=t and “R & B” respectively. Anall-

[ g _ encompassing “Cameroonian Music” cate-

|2 ;I 1 I I l 'gorywould have totaled 39 responses and -

‘. il l L l - — - .baswally equaled “Gospel” i
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162 total responses !
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_______ 74 total responses. |
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In the overall population, “International
News” was the highest ranked program,
with more than half of all respondents 200
choosing it as one of their three favourite 180
programmes (184 out of 300). “Local 160
News" and “Sports” both received rough!y 140
150 responses, mdlcatmg that both catego- 120
ries were named by about one half of those | 100
surveyed. “Talk” programmes ranked the | %0
lowest by far, with only about 10 percent .
of the population choosing it as one of | 10
the:r preferred programmes. i 20
| 0
|
L

Three Programs Preferred from List (FR
Listeners)
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1342 total responses
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“The: responses of those in the older demo-
graphmshow mure substanua!, d1ff‘ : ;
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Three Programs Preferred from List

Local News Intl.News  Music Talk  Educational Religious  Sports
ikt aiie ¥ ~ 900 total re:sponso:s'3

.those of the overall populanon, w:th
“International News” still the most chosen
category Other differences are a slight
increase in “Sports” and shght decr_gz_ises in-

Three Programs Preferred from List (35+)

|
: I I Al I I I |

Local News ntl. News  Music Talk  Educational Religious  Sports

189 total responses!



In the overall population surveyed, “News”
programmes are more than twice as popu-
lar as the second most popular programmesf
HE “Music” and “Interactive”). “Sports” IS
-in fourth place, with “Entertainment” in

fifth. “Adverts and Announcements,”
“Development,” “Educational,” and
‘“Religious” all received about 20 re-=
'sponses, each representing between five
"'andten percent’ .tﬁe populatwn surveyed 5

233 total responses

The over-35 population is notable for the
dramatic increase in the popularity of
“News.” Rather than being roughly twice
as popular as the next category, asis true

in the overall populatmn in the older
demographic, news is more than five times
as popular. Also, “Sports” and “Adverts
and Announcements” overtake it
“Interactive” and “Music” for second place
and third place, respectively. B
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569 total responses |

Foundation Radio listeners show a very
close similarity to the overall population, .
with the exception of a relative decrease in

the popularity of “News.” This may be due

to the fact that Foundation Radio’s listeners

tend to be younger than the overall popula-

Types of Programmes Liked (35+)
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102 total responses |
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“Entertamment” is the largest category by : -

far, w:tl:g roughly 10% of r:spon({qp e
‘naming it as the type of :pmgra:mmng dis-
liked. Included in this category is comedy, :
story tlme, fu_n time, gossip and pidgin
_programimes. “French” language, “Musxc ”.
‘and “Politics” (which includes Underbelle)
‘were each clted hy rcughin% of those

surveyed

Programmes Disliked (FR I.isteners)
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comes more notably dlshl%ed Talks” also
is more dJshked, moving mtovthxrdplace 2
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137 total responses
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% of market share:
it Cocoa a 8%), CRTV

followmg by three percent-
age points each, hls mdwates a sllght pref-
erence for Abak \a‘( The other stations that
were listened to gulariy by over 5% of re-
spondents were BBC (9%), C ___R f9%), and
Foundation Radi 6%).

Stations Listened to Regularly (FR

Listeners)
BBC (BC

R g% 1%

4%

Afrique
Nouvelle
7%

FR
3%

Stations Listened to Regularly

gec  STYVOA
CGR %

1% 1%

Afrique
Nouvelle
17%

' Foundation Radio has a larger market share

j (15%) amongst respondents who indicated

! they had listened to the station. Otherwise,

f the results from this category are snmlar {TsjEng

! those of the general pool with a few minor

. exceptions: CGR’s share drops from 9% to
4% and Hot Cocoa’s share’ d:ops ﬁ'om 18% to
15%. Abakwa i is the only station to mcrease

‘suggesting that Foundation Radio and -
Abakwa may share a common aud:euce

Stations Listened to Regularly (35+)
STV

2%

CGR

55 Afrique

Nouvelle
12%
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Abakwa and Hot Cocoa are almost tied with
22% and 21% of market share respectively.
Compared to the general pool of the “Stations
Listened to Regularly” section, BBC’s share
has increased four points from 9% to 13%.
while Afrique Nouvelle’s has dropped from
17% to 14%. Foundation Radio continues to

retain a small percent of the market share (4%

here compared to 6% in the prev_lous_secuon)._

CGR
7%

FR
10%

|
Lo s ol

Favourite Station (FR Listeners)

|
|
|
|
!
|
|
|
1
|
|
|

Afrique
Nouvelle
12%

114 total responses

As in the “Stations Listened to Regularly”
section, CRTV remains the favorite of re-
spondents over 35 w:th 27% of the market
share. Also of note is that Afrique Nouvelle’s
-share markedly declmes frem 14% 7%,
rFmally, similar to the previous section, we
see that, at this point in time, Foundation Ra-
.dio is not as popular with this age group. In-
deed, 0% of 35 and older respondents indi-

cated that Foundation Radio was their favour- |
ite station. This means that the 4% of respon-
dents in the general poal who pleked Founda-

tion Radlo were all under 35 years old.

CGR

FR

Favourite Station

STV
1%

Afrique
Nouvelle
14%

Foundatlon Radio is the favourite station of
10% of its regular listeners—a six point in-
crease from the general pool. Among this

group of listeners, Hot Cocoa’s share drops
five percentage points from 21% to 16%.

Afnque Nouvelle and CRTV also drop two
percentage points. each while Abakwa in-

creases three pomts from 22% to 25%. This
‘mdlcates a correlation between Abakwa and

Foundatlon Radio and suggests that Abakwa

:may be vnewed asa clear compehtor

Favourite Station (35+)

STV
2%

Afrique
Nouvelle
7%

59 total responses

300 total responses |

|
|
|
|
|
}
|
|
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More than 1/3 of all respondents (1 12) gave :

“News” as one of the reasons that they chose i Why Statlon & Favolirks
their favourite station, making the category |
more than twice as important as any other '
category. “Interestmg Content,” whichin- | 80 |

cluded responses like “Interestmg” or “Good |
“information,” was second most 1mportant g |

the overall suryey_._“.Musu_:’.’ a_nd_.._ e |
“Entertainment” trailed close behind, =~ f I I l
“Entertainment”” is one of the broadest cate- ' olm W u L -

gories, mcludmg comedy shows, pidgin pro- =~ | © f & & FFLLS
grammmg, love programmes and horoscopes. f f f “f "‘\ & §p“* w’f ‘i:&{ ,«"Fo

£,

e
' 'y 3 3 353 total responses

i Why Station is Favourite (FR Listeners) " Among those who listen to Foundation Radlq,‘.
Al “News” remains the most lmportant reason
o \ for ohoosmg a radlo statmn, with more than
b twice as. many responses as the second high-
5] ‘est category; music. “Religious,” a category
il I 'that mcludes Gospel muslc and spmtual top-

| 10 i :

[ ? )

! Q&e“’ &,o"\ f &é" fe&é‘ o & dteé & @o& @o“" Q\é‘b ‘ -hsteners ,whlle “Bntertammenf’ dropped

| e°°°& & @\é" s‘l‘°€ o f@ A ® ‘s-‘o" | ‘from fourthto ﬁfth

& & ¢ 4 o o
@ &

| ?'b ¢

e =y R T R SRV SO R TeRpoTiEoR,) |

Respondents over age 35 also overwhelm- e My SigtonRiouelasy)

ingly named “News” as the pnmary reason ‘ |

for choosmg their favourite station, again by a i

margin of more than two to one over the sec- el

ond category, “Interesting Content.” The . i

“Music” category represents the largest shift 1 1

from the general population, droppingto e : =0

nearly zero. “Entertainment,” however rises il

tOthlrdplace } e 01- L I I = s l . I -

g L
& & &

67 total responses
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Knows Foundation Radio

| 300 totaj responses

In the general pool, 72%

over 35 group, the percehtage of respnndents who knew of the statmn dropped seven percentage pomts to 65%
Thls suggests that respondents over 35 were le,ss hkely to know about Foundation Rad:o than those under 35.

Knows FR's Frequency
| Noresponse
| %

1300 total responses

Knows Foundation Radio
(35+)

63 total responses

114 total TEsponses

Only 17% of resprmﬂents in the general
pool knew Foundation Radio’s frequency
(above). Amongst Foundation Radio listen-
ers, that figure _]umpt:d t0 39% (above
right). Fmally, in the over 35 category,

14% knew the station’s ﬁ‘equency (nght)
Similar to the results from the first ques-
tion, it appears that the 35 and over demo-
graphic is less familiar with Foundation
Radio than those under 35. -

Knows FR's Frequency (35+)

No Rgsponso
2%

63 total responses
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Favourite Foundation Radio Programmes

ol S
N N
)

111 total responses
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13%

Has Placed an Advert | Has Placed an Advert
or Announcement or Announcement (35+) |
Horesponse : No Response |
|

9%

Announcement (FR Listeners) the percentage of respondents who
HoResponse said they had placed an ad or an-

5% ~ nouncement ranged from 33% to
36%. The majority of respondents
in all categories had not placed
adverts or announcements on the

; radlo

Has Pléced aﬁ Advel;t or 1 In the three respondent categories,
|

T the Bensml respondent pl0' ol AT o tes Would You Consider Advertising?

Spdnde"nts said they would consider advertis-
ing. Among Foundation Radio listeners, this
number increases three points to 50%. With

57% responding affirmatively, over 35 re-
spondents were ten percentage points more
likely to consider advertising than the general
respondent pool

Would You Consider Advertising? Would You Consider Advertising?
(FR Listeners) ‘ (35+)

Ho Response
8%
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-

Out of th 7"98 individuals repomng havmg

: : p ;
right. The geners,l populatlcm suweyed md:-;
cated that_ Just under half of annmmcements ol

poses with the remammg 54% for m
less personal purposes

Reasons for Advertising

Announcemem Announcement

|

Sports
; 6%
i

l Reach
! people

|

Entertainment ‘
1%

\
|
|
87 total responses |

J

Reasons for Advertising (FR Listeners) J

Announcement
Lostltems 6%
14%

Reach people
12%

|35 total responses

Of the 22 persons over age 35 who reported
placing announcements or adverts, 21 also
gave the reason behind it. The low number of
responses means that we. do not. have the
same variety of Tesponses as in the general
population, however, it appears that the older
age groups are about as likely to advertise for
business purposes as for personal, and that
personal ones are oﬁcn death announcements

I Of the 4 i Fnuudatlou Radio hsteners who

Death
nnouncement
14%

|

|

‘ i 4

‘ for persclial reaaons w1th “Death Announce- j
| ments” decreasmg the most——posmbly Blcs =
| ]
r

\

|

Reasons for Advertising (35+)

Reachpeople Announcement
9% 5%

21 total responses
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Out of the 174 respondents who said they had
never placed an advert or announcement, 102
gave the reason behind it. Nearly half said
they had never had a need. Twenty nine per-
cent said that they did not have the funds for
advertlsmg ‘Fourteen percent indicated that
they did not have the opportunity to do so,
while the remaining eight percent said they
‘were too busy.

No Opportunity
19%

42 total responses

The most significant difference between the

35 and older age group and the general popu- -

lation is a drastic decrease in “No Opportu-

‘nity” and corresponding rise in “No need.” It

may be that this age group is less drawn by

‘the social aspect of placmg announcements, iy

or is less convinced of the ments of advems-
ing.

Reasons for Not Advertising (FR Listeners)

Reasons for Not Advertising

|

Too husy |

&% i

No Opportunity |
14% i

|

[ ciie il L] 102 total responses |

None of the Foundation Radio listeners said
that they were “Too busy” to place advertise-
ments or announcements, while the percent-
s age of both those challenged by lack of fi-
nances and lack of opportunity rose visibly
' The percent of individuals who said they’d
never had a need remained fairly static.

Reasons for Not Advertising (35+)

Too busy

|

\

1

‘ No Opportunity
| 5%
1

i

‘ 22 total responses |

i =i




19

117, or roughly forty percent, of the
survey respondents said they have at
one point bought a product after hear-
ing it advertised on the radio, with
more than half (63) giving specific
examples Th:s suggests that radio
advemsmg canbea very effective way
of reachmg potentlal consumers :

Radio (FR Listeners)

{114 total responses

The responses from the over-35 age group
indicate that this older demographlc may be
less likely to heed radio advertisements than
the younger generation. This observation is
only strengthened by the fact that the ques-
tion does not ask about products bought
within a certain time period—meaning that
one would expect that older people, having
smip]y been alive longer, should be more
likely to have, at least once, bought a prod-
uct aﬁer hearmg it advertlsed on the radlo.

Bought Something Advertised on

Bought Something Advertised on

Radio

300 total responses

Foundation Radio listeners have a markedly
higher percentage of respondents who say
they have bought products after hearing ad-
vertisements on the radio. The difference
between the overall average of 39% to FR’s
49% suggests that Foundation Radio’s lis-
teners are 25% more likely that other radio

stations’ listeners to buy products advertised ‘

on the radio.

Bought Something Advertised on
Radio (35+)

~ 63 total responses |

|
|
|
|
|
l
|
|
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Final Questions for Survey

. How many hours a day do you listen to the radio?

. Do you listen to the radio in the morning/afternoon/evening?

. Where are you usually when listening to the radio?

. Which stations do you listen to regularly?

. What is your favourite station?

. Why is this station your favourite?

. Have you ever bought a product after hearing about it on the radio?

. What kind of programmes do you like to listen to?

9. Are there any kinds of programmes that you don’t like? What are they?
10. Pick three types of programmes you like the most out of the following:
Local News/International News/Music/Talk/Educational/Religious/Sports
11. What type of music do you like to listen to?

12. Which language do you prefer to the radio in (English, Pidgin, French)?
13. Have you heard of Foundation Radio? (EXPLAIN YOP-
FOUNDATION RADIO PARTNERSHIP AFTER THIS QUESTION)
14. Do you know the frequency of Foundation Radio? (EXPLAIN THAT
IT IS 100 MHz FM IF THEY DO NOT KNOW)

15. If you listen to it, how many hours a day on average?

16. Are there any programmes on Foundation Radio that you particularly
like? What are they?

17. Are there any that you dislike? What are they?

18. Where do you live?

19. What do you do for a living?

20. Age brackets (0-20) (20-35) (35-55) (55+)

21. Man/Woman

22. Do you (advertise/place announcements) on the radio?

23. Why or why not?

24. Would you consider advertising your business on the radio? (IF THEY
ADVERTISE OR WOULD CONSIDER ADVERTISING, GIVE THEM
FOUNDATION RADIO ADVERTISING FLYER)

CO~1I Oy BN
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Favourite Music (Entire Pool)

Category of Music Number of Responses Category of Music Number of Responses
African music 2 Local music 2
Afro Jam 1 Makossa 49
All 10 Mapoka 2
American music 1 Ndombole 2
Any 1 New music 1
Bikutsi 2 None 6
Blues 1 Old timers 13
Bottle Dance 7 Pajanga 1
Cameroonian Music 3 Pirette Adams 1
Caribbean 1 Pop 1
Classical music 1 R &B 15
Congolese 1 Rap 3
Country music 3 Reggae 12
Coupe Decale 20 Religious 4
Cultural music 2 Rock and Roll 1
Czars and jam 1 Salsa 3
European 1 Slow jams 57
Gospel 97 South African 1
Hip hop 31 Traditional 4
Islamic 1 Western music 7
lvorian Music 2 Zairean 1
Jang 1 Zouk 9

Favourite Music (FR Listeners)

Category of Music Number of Responses Category of Music Number of Responses
African music 1 Mapoka 1
Afro Jam 1 Ndombole 1
All 1 None 1
Bikutsi 1 Old timers 2
Bottle Dance 5 Pajanga 1
Cameroonian Music 1 Pop 1
Country music 2 R&B 10
Coupe Decale 9 Rap 2
Cultural music 1 Reggae 6
European 1 Religious 3
Gospel 37 Rock and Roll 1
Hip hop 11 Salsa 2
Ivorian Music 2 Slow jams 25
Local music 1 Traditional 2
Makossa 23 Western music 2
Zouk 3
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Favourite Music (35+)

Category of Music g:é?,gﬁ;g Category of Music| Number of Responses Category of Music g:sn:;irs::
All 1 Gospel 23 Rock and Roll 1
Bottle Dance Locat music 1 Salsa 1
Classical music 1 Makossa 12 Slow jams 6
Congotese 1 None Traditional 2
Country music 2 Old timers 8 Zairean 1
European 1 Reggae Zouk 1
Type of Programmes Liked (Entire Pool)
Programme Number of Responses Programme Number of Responses
Advertisements 14 Local News 8
Adrican news 1 Love programmes 5
Agricultural news 1 Loving Digestion 1
Agriculiure talk 1 Meditations 1
Animal programmes i Military programmes 1
Animations i Morning Drive 1
Announcements 7 Moraing light show 1
Bon appetit q Maraing Safari 5
Business 1 Morning show 1
Camercon Callings 2 Music 69
Cameroon magazine 1 National news 1
Classical music 1 News 159
Comedy 4 Obituaries 1
Commoen English Errors > Old timers 1
Confession 4 Pidgin News 2
Country music 4 Pidgen programmes 5
Death announcements 2 Politics 6
Debate 9 Preaching 1
Cocumentaries 2 Press taik 1
Education 2 Red carpetl (CRTV) 1
Educational 23 Religious 5
Entertainment 5 Religious programmes 6
Environmental Requests 10
Feedback 15 Rights of the Child 1
Focus on Africa Sagascite 1
Funtime P Social 1
Gospel 43 Social programmes 2
Health 4 Sports &3
History of Musicians 1 Story time 10
Horoscope 5 Sunday Request a
If Na You 1 Talks 24
Interactive 2 Temperature 1
international News 4 Toute 1a vie 1
Interviews 1 Under belle &
Just for you 1 Walka man story a
Launch on days 1 Whispers 4
Legends 1 World music q
4

Youth Programmes
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Type of Programmes Liked {FR Listeners)

Programme Number of Responses Programme Number of Responses
Advertisements 8 Loving Digestion 1
African news 1 Military programmes 1
Agricultural news 1 Morning Drive 1
Announcements 4 Morning light show 1
Bon appetit 1 Morning Safari 3
Cameroon Callings 2 Music a2
Classical Music 1 National news 1
Comedy 3 News 60
Common English Errors 1 Pidgen programmes 2
Country music 1 Politics 1
Debate 3 Press talk 4
Documentaries 1 Red carpet (CRTV} 1
Education 2 Religious programmes 5
Educational 9 Reguest 4
Entertainment 2 Sagascite 1
Feedback 10 Social 1
Funtime 2 Sports 26
Gospet 4 Story time 5
Health 2 Sunday Reqguest 1
History of Musicians 1 Talks 8
Horoscope 3 Toute la vie 1
International News 2 Underbelie 3
Interviews 1 Walka man story 1
Local News 1 Whispers 1
Love programmes 3 World music 1
Youth Programmes 1
Type of Programmes Liked (35+)
Programme Number of Responses Programme Number of Responses
Advertisements 3 Love programmes 1
Agricultural news 1 Maeditations 1
Agriculiure talk 1 Morning Safari 1
Announcements 2 Music 7
Cameroon Callings 1 National news 1
Death announcements 2 News 42
Debate 2 Obituaries 1
Educaticnal 4 Pidgen programmes 2
Feedback 2 Politics 1
Funtime 1 Red carpet (CRTV) - 1
Gospel 2 Religious programmes 1
Health 1 Sports 9
Just for you 1 Story time 2
Launch on days 1 Talks 3
Local News 3 Underbelle 1
Youth Programmes 1
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Programmes Disliked (Entire Pool)

Programme Number of Responses Programme Number of Responses
Advertisements 5 Islamic programs 1
Advertisements {especiall
of medicirges? Y 1 Language 1
Ad\fertisnlqnegd ifghrn ter:dmonat . Letter writing .
Adverts of con@oms or Local information
strong drink 1 1
Bad news 1 Local languages 1
Boring music 1 Local prog;}aora:wj]se on Afrique 1
Cameroon News 1 L.ove programmes 3
Childrens' programs 1 Lovers' Digest 1
Classical music 1 Music 5
Comedy 3 Musical Concert 1
Culture 1 News 3
Death Announcements 2 Old Timers 1
Dialect news 1 Operation Heal the L.and 1
Entertainment 1 Pidgin programmes 7
Excessive news 1 Politics 10
Family 1 Preaching 1
Football 1 Religious 2
French programmes 13 Religious programs 2
Funtime 6 Show hiz 1
Good morning neighbor 2 sports 7
Gossip 1 Stories 1
Hip hop 1 Talks 8
Holiday Forum 1 Too much music 1
Holiday Programs 1 Underbelle 4
Henor et fidelite 1 Uneducated programmes 2
Heoroscope 2 Uninformative 1
Horoscope (Abakwa) 1 Un-lslamic music 1
Humanitarian issues 1 Voice of America 1
Immoral programmes 4 Walka man story 1
tmmoral talks 1 Western music 3
International News 1 World music 1
Interviews 1 Youth Programmes 1
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Programmes Disliked (FR Listeners)

Programme Number of Programme Number of

Responses Responses
Advertisements 1 Islamic programs 1
Advertising for traditional medicines 2 Letter writing 1
Boring music 1 Local languages 1
Classical music 1 Local prog&aor?jvme?;on Afrigue 1
Comedy 1 Love programmes 1
Culture 1 Lovers' Digest 1
Dialect news 1 Music 3
French programmes 4 News 2
Funtime 3 Pidgen programmes 2
Gocd Morning Neighbor 2 Politics 4
Hip hop 1 Religious programmes 3
Holiday Forum 1 Sports 2
Holiday Programs 1 Talks 4
Horoscope 1 Too much music 1
Horoscope {Abakwa} 1 Underbelle 3
Immoral programmes 1 Uneducated programmes 2
Immoral talks 1 Western music 1
Interviews 1 World music 1
Youth Programmes 1

Programmes Disliked (35+)

Programme

Number of Responses

Advertisements

Advertisements (espacially of medicines)

Cameroon News

Classical music

Entertainment

Excessive news

French programmes

Funtime

H

oroscope (Abakwa)

Immoral programmes

Immeoral talks

Local information

Local languages

Music

Pidgen programmes

Politics

Sports

Talks

Uninformative
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Why Station is Favourite (Entire Pool)

Reason Number of Responses Reason Number of Responses
Accurate 3 Interesting 16
Adverts 2 international News 19
African news 1 Journalists 3
Announcements 1 Just likes it 1
Bilingual 1 Local issues 1
Bon appetit 1 Local News 10
Business news 1 Lots of programmes 1
Clear time schedule for 1 Mature 1
proegrams
Comedy 1 Mature programmes 1
Current events 1 Medicine 1
Education 2 Moral lessons 1
Educational 5 Morning Safari 1
Enjoy programs like Cam- .
) aroon Callings ! Music 25
Entertainment 18 National news 9
Family programmes 1 News €0
Feedback 6 Obituaries 1
French 1 Objective in programmes 1
Fun 1 Participatory 1
Funiime 3 Personal 1
Good animation 1 Pidgen News 6
Good comedy 1 Poputar 1
Good Engiish 2 Presentation 1
Good information 30 Professional 1
Gaood music 12 Programming in pidgin 1
Good national news 2 Reliable 1
Good news 4 Religious 19
Good news on Africa 2 Simple ianguage 3
Good programmes 26 Secially conscious 1
Good signal 2 Sporis 6
Good talk 1 Story time 2
Gospel 5 Talks 5
He works there 1 Underbelle 2
Honest 1 Variety of music 1
Horoscope 1 Wide converage 1
Infarmation about civil ser- .
m?ant transfers 1 World info 1
Interactive 1 Youth programmes 3
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Why Station is Favourite (FR Listeners)

Reason Number of Responses Reason Number of Responses
Accurate 1 Gospel 4
Adverts 2 Horoscope 1
. Information about civil servant
Bon appetit 1 transfers 1
Business news 1 Interactive 1
Clear time schedule for 1 Interesting 5
programs
Comedy 1 International News 10
Current evenis 1 Journalists 1
Educational 3 Local news 1
Enjoyepr&g)gr:ag; ?Ii‘::;i Cam- 1 Lots of programmes 1
Entertainment 3 Medicine 1
Feedback 4 Moral lessons 1
Funtime 3 Morning Safari 1
Good comedy 1 Music 14
Good English 1 National News 2
Good information 8 News 28
Good music 8 Pidgin News 2
Goaod national news 1 Religious 7
Good news 2 Simple language 1
Good news on Africa 1 Sports 1
Good programmes 9 Talk 1
Good talk 1 World info 1
Youth programmes 1
Why Station is Favourite (35+)
Reason Number of Responses Reason Number of Responses
Accurate 1 He works there 1
Bilingual 1 Informatior: about civil servant 1
ransfers
Education 1 Interesting 1
Enjoy :_fgr:aéna T”ikgeSCam- 1 International News 4
Entertainment 2 Local News 2
French 1 National news 4
Funtime 1 News i5
Good informaticn 9 Obituaries 1
Good music 1 Pidgin News 2
Good national news 1 Presentation 1
Good news 1 Professional 1
Good programmes 5 Religious 3
Goed signal 1 Simple language 1
Gospel 2 Story time 1
Youth programmes 1
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Favourite Foundation Radio Programmes (Entire Pool)

Reason Number of Responses Reason Number of Responses
7-9pm programmes 1 Lovers' Night 1
9 pm programmes 1 Morning Glory 2

All programs 1 Maorning Meditation 1
Animation 1 Morning programmes 1
Bon appetit 3 Music 28
Childrens' programs 1 News 13
Community Voice 1 Pidgin news 1
Contributing programs 1 Preaching 1
Cooking programs 1 Religious 6
Dialect programmes 1 Request 1
Discussion 2 Rights of the Child 2
Educational 3 Salamander 1
Enterfainment 1 Social programs 1
Food programs 1 Soft music 1
Good Moerning Bamenda 1 Sports 6
Gospel 2 Sunday Reguest 5
Gospel music 2 Talks 2
Guest Interviews 1 Tempete Tropicale 1
Heaith programmes 2 Whispers 5
Horoscope 1 Who is Who 3
Local News 1 Women's Forum 1
Youth 1

Favourite Foundation Radio Programmes (35+)

Reason

Number of Responses

Discussion

Educational

Gospel programmes

Guest Interviews

Music

News

Religious

Soft music

Sports

Sunday Request
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Entire Pool

Advertising

Reasons for

Reasons for NOT

Reason Number of Responses Reason Number of Responses
Announcements 5 Lack of finance 30
Death announcement 18 No need 48
Entertainment 1 No opportunity 15
Lost items 10 Not interested 3
Publicity 41 Too busy 9
Reach people 11
Sports announcements 3

FR Listeners

Reasons for

Reasons for NOT

Reason Number of Responses Reason Number of Responses
Announcements 2 t.ack of finance 14
Death announcement 5 No need 20
Lost items 5 No opportunity 8
Publicity 19
Reach people 4

Over 35
Reasons for Reasons for NOT
Reason Number of Responses Reason Number of Responses
Announcements 1 Lack of finance 6
Death announcement 8 Na need 12
Publicity 10 No opportunity 1
Reach people 2 Not interested 1
Too busy 2
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